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Jill BUSINESS POWERED BY WOMEN

cover story

“OUR CLIENTS THINK IT IS PRETTY COOL TOO 

THAT WE ARE AN ALL-WOMAN TEAM. IT JUST 

SPEAKS THE POWER OF WOMEN, AND THAT 

WE CAN BE SUCCESSFUL IN BUSINESS.”

one of her greatest blessings. 
It was the turning point in her 
life where instead of giving 
up, she picked herself up and 
decided to put her sales expe-
rience of nearly a decade into 
real estate.
 
In May 2009, she started her 
real estate career with Cald-
well Banker. In February 2014, 
she switched to Better Homes 
and Gardens Gary Greene and 
has been there ever since. 
In her more than 10 years in 
the real estate industry, Jill 
has proven to have the drive, 
passion, and the right mindset 
to be a top producer.
 
“I am committed to building 
relationships based on trust 
and integrity, and I always 
aim to deliver exceptional 
results.” she says. “Real 
estate lets me do just that. I 
am adept at strategizing the 
most complex negotiations, 
while maintaining a strong 
work ethic and compassion-
ate nature. I want to contin-
uously be the highly sought 
after authority on residential 
real estate, especially in the 
Cypress area.”
 

Her tenacious attitude has 
earned her the Houston 
Business Journal’s Top 
Residential Real Estate 
Professionals Award in 
2017, 2018, and 2019; the 
Better Homes and Gardens 
Real Estate’s Emerald Elite 
Award in 2014, 2015, 2016, 
2017 and 2018; 2015 REAL 
Trends Best Real Estate 
Agents; and the 2014 Best 
of Trulia Top Agent Award.
 
To keep going at this remark-
able rate of accomplishment, 
Jill needed help to reach 
her full potential. While she 
is an assertive woman, she 
considers starting a team as 
her biggest calculated risk.
 
“Becoming a successful real 
estate entrepreneur begins 
with a goal, and to achieve it, 
an entrepreneurial mindset is 
required,” she says. “I go by 
the mantra of doing business 
the right way, working hard, 
and having fun doing it.”
 
As she started building 
her team, she was smart 
and looked for others that 
shared her same mantra. 

SMITH Jill Smith and The Jill Smith 
Team believe in “who you 
hire truly matters.” It is their 
main marketing slogan. It 
is why The Jill Smith Team 
strives to set itself apart by 
always putting the client first 
and giving five-star service 
during each transaction. But, 
the most obvious charac-
teristic of the team one will 
quickly notice is that they are 
an all-female team.
 
“I never really said this is 
what I wanted to do. It just 
happened. I never set that 
as a goal. I think now with 11 
women on the team, it would 
be very awkward for a man to 
join,” she says with a laugh. “It 
was something that happened 
organically.”
 
Clients and colleagues think it 
is really fantastic they are an 
all-women team. Going down this 
road started in 2009 when Jill, 
who has a degree in finance from 
Sam Houston State University, 
was laid off from her pharmaceu-
tical representative job.
 
Instead of being a setback, 
being laid off turned out to be 
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From left to right: Christina Sheehy, Abby Winters, Jane Hendrickson, 
Martha Murphy, Jill Smith, Holly Jones, Amanda Lefebvre, Wendy 
Bryan, and Angie Nitsch

strong, very focused group of women. We have one 
higher goal, and that is to put our clients first and give 
5-star service for the benefit of the team.”
 
This unique team is well received in the real estate 
community. I have never had any negative com-
ments made, only positive ones,” Jill adds. “We’ve 
even had agents who we go on listing appointments 
with say the same thing, that it is pretty cool we 
are an all-woman team. Our clients think it is pret-
ty cool too that we are an all-woman team. It just 
speaks to the power of women, and that we can be 
successful in business.”
 
A lot of the team’s success is because of Jill’s ability 
to put people in positions where they can flourish. 
She takes the time to figure out their talents, and 
she gives them an opportunity where their strengths 
allow them to excel. She believes a good leader pays 
attention to detail and treats people fairly. Being 
kind-hearted, she deeply cares for every single team 
member and strives to be there for them.

I FEEL HONORED 

AND PRIVILEGED 

TO BE HELPING 

AND MENTORING 

EACH AND EVERY 

ONE OF THEM. WE 

WOULDN’T BE AS 

SUCCESSFUL AS WE 

ARE IF EACH ONE 

OF THEM WASN’T A 

PART OF THIS TEAM.

“Angie Nitsch joined The Jill Smith Team 
in 2013. The next hire was Amanda Lefeb-
vre in 2017. That is was when Jill realized 
that an all-woman group was going to be 
the direction of her team. Even the team’s 
newest mascot is female – Jill’s 1-year-old 
French Bulldog named Ellie.
 
Today, Jill has 11 women on her team. 
Besides herself, she has six fully dedi-
cated licensed agents. Alongside Angie 
and Amanda, there is Christina Shee-
hy, Holly Jones, Martha Murphy, and 
Melissa Pontiff. To further support the 
team and ultimately the clients, there 
is Abby Winters, marketing manager, 
Brandy Cotten, listing coordinator, 
Lili Soliz, transaction coordinator, and 
Jane Hendrickson, staging specialist.
 
“We work really well together,” Jill says. 
“The team that we have now is a very 
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my day often includes meeting and 
speaking with lots of people, giving 
out business cards, and keeping 
track of contact information for my 
growing network. And it’s always 
important to follow up with periodic 
phone calls, emails, snail mail, text 
messaging, and invitations to client 
events to keep my name fresh in the 
minds of all potential clients.”
 
Jill’s active role in her community is 
a key building block to reaching the 
next level in her business. To achieve 
this, she will need the right people by 
her side in order to hit her produc-
tion goals. To do so, she intends on 
adding five to six more agents to the 
team over the next couple of years 
who all share her vision and uphold 
her standards.
 

our client’s anxiety with what should 
be a joyful experience. We show them 
they are in good hands with a trusted 
advisor by their side, who is resourceful, 
knowledgeable, patient, and committed to 
bringing integrity to every business deal.”
 
When Jill first started in real estate, 
she described her journey as no walk in 
the park. But by focusing on her clients’ 
needs and never giving up, she has been 
able to build a solid business. She did so 
buy always taking care of and growing 
her inner circle.

“My goal is always focusing on my sphere 
of influence and always cultivating that 
relationship. Because most people will 
sell, buy, or rent property at some point 
in their lives, every person that I meet is 
a potential client,” she says. “That means 

“I am grateful for each 
and every one of my team 
members every day. I look 
forward to coming into 
the office and seeing them. 
I enjoy watching them 
grow,” she says beaming 
with excitement. “I feel 
honored and privileged 
to be helping and mento-
ring each and every one 
of them. We wouldn’t be 
as successful as we are if 
each one of them wasn’t a 
part of this team.”
 
Together, all 11 members 
of The Jill Smith Team 
are committed to building 
relationships based on 
trust and integrity while 
delivering exceptional 
results. They consider 
themselves experts in 
what they do as a spe-
cialized team to support 
their agents and clients. 
They offer unparalleled 
marketing exposure for 
their sellers, and they 
are committed to guiding 
their clients through the 
high-stress and high-emo-
tion real estate process.
 
“Whether represent-
ing a client in the sale, 
purchase or rental of 
property, I understand 
first-hand the emotions 
behind any real estate 
transaction -- especially 
when it involves some-
one’s largest investment,” 
she explains. “This is 
why the team and I are 
dedicated to replacing 

“Success is about living in ac-
cordance with your values,” she 
explains. “Your personal core values 
define who you are, and The Jill 
Smith Team’s core values ultimately 
define our character and brand. I’ve 
had no greater joy than seeing my 
community grow, watching families 
grow, and seeing people in my team 
become successful.”
 
With a highly successful team, 
Jill is often asked how she does it 
all. Her answer is always balance. 
When her kids were at home, it 
was all about finding that balance 
between family and work. “We 
want to take care of our clients, 
but not at the risk of our family or 
not being there for your family,” 
Jill shares.
 



52 • January 2020 www.realproducersmag.com • 53

SERVING THE ENTIRE
HOUSTON AREA

Great American Title wants to be your Title company of choice.

OFFERING THIRTEEN CONVENIENT LOCATIONS.
1. CORPORATE
5910 FM 2920, Ste C, Spring, TX 77388
281-353-9865

2. LENDER SERVICES
4560 Cypress Creek Pkwy, #107, Houston, TX 77069
281-204-8600

3. BAYTOWN
4505 North Main, Baytown, TX 77521
281-837-6200

4. CYPRESSWOOD
6405 Cypresswood, #280, Spring, TX 77379
281-569-9922

5. CLEAR LAKE
17225 El Camino Real, #100, Houston, TX 77058 
281-333-8200

6. 290/CYPRESS
25410 Northwest Fwy, Ste B-10 Cypress, TX 77429
281-598-4700

7. GALLERIA
1455 W. Loop South, #100, Houton, TX 77027
713-840-1700

8. KINGWOOD
20121 W. Lake Houston Pkwy, #100, Humble, TX 77346
281-359-6600

9. LAKE JACKSON
471 This Way, Lake Jackson, TX 77566
979-230-3900

10. THE WOODLANDS
2204 Timberloch PI, #100, The Woodlands, TX 77380
281-475-4900

11. OAK RIDGE
26113 Oak Ridge Dr, Ste D, The Woodlands, TX 77380
281-771-3600

12. PASADENA
7202 Spencer Hwy., #110, Pasadena, TX 77505
281-938-1300

13. BROADWAY/PEARLAND
9307 Broadway, #101, Pearland, TX 77584
281-938-1200

www.GreatAmTitle.com

CONNECT WITH THE 
JILL SMITH TEAM
P: 281.704.3749

E: JILL@JILLSMITHREALTY.COM

W: WWW.JILLSMITHREALTY.COM

FB:@JILLSMITHREALTY

IG: @JILLSMITHTEAM

T: @JILLSMITHREALTY

IN: LINKEDIN.COM/

COMPANY/28975702/ADMIN

P: PINTEREST.COM/JILSMITH

To the next generation of top producers, Jill’s 
advice is this, “As a team leader, you need to 
allow yourself to tear down and dissect all the 
things you’ve have done over the past year and 
find ways to raise the bar yet again. As a team, 
you should always revisit your team mission, 
your core values, and just exactly who you 
want to be as real estate agents. You should 
constantly learn new software, set team goals, 
and continue training to better understand 
how to work more seamlessly with each other 
and with your clients.”


