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Top Tapestry Segments

  Urban Chic (48.0%)
  Trendsetters (14.3%)
  Retirement Communities (12.0%)
  Pacific Heights (8.1%)
  Laptops and Lattes (7.7%)
  International Marketplace (3.6%)
  Wealthy Seaboard Suburbs (3.4%)
  Connoisseurs (3.0%)

Percent of Households by Tapestry Segment
 

 

Top Tapestry Segments:

Urban Chic

Urban Chic residents are well-educated professionals living an urban, exclusive lifestyle. Most own expensive single-family homes with a median value of 
$659,997. Married-couple families and singles comprise most of these households. The median age is 42 years. Urban Chic residents travel extensively, visit 
museums, attend dance performances, play golf, and go hiking. They use the Internet frequently to trade or track investments or to shop, buying concert and 
sports tickets, clothes, flowers, and books. They appreciate a good cup of coffee while reading a book or newspaper and prefer to listen to classical music, 
alltalk, or public radio programs. Civic minded, residents are likely to volunteer in their communities.

Trendsetters

These neighborhoods are located primarily on the West Coast. On the cutting edge of urban style, Trendsetters residents are young, diverse, mobile, educated 
professionals with substantive jobs. The median age is 35.5 years. More than half of the households are single-person or shared. Most still rent, preferring 
upscale, multiunit dwellings in older city districts. The median household income is $64,002. Residents are spenders; they shop in stores, online, and via the 
phone. They own the latest laptop computers, cell phones, and MP3 players, and use the Internet daily. Exercise includes playing tennis, volleyball, baseball, 
and golf as well as ice skating, snorkeling, and yoga. Leisure activities include traveling, attending rock concerts, and reading biographies. Residents also 
enjoy syndicated TV shows such as Access Hollywood and Seinfeld.
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Retirement Communities

Retirement Communities neighborhoods are found mostly in cities scattered across the United States. The majority of households are multiunit dwellings. 
Congregate housing, which commonly includes meals and other services in the rent, is a trait of this segment dominated by singles who live alone. This 
educated, older market has a median age of 51.4 years. One-third of residents are aged 65 years or older. Although the median household income is a 
modest $48,045, the median net worth is $170,490. Good health is a priority; residents visit their doctors regularly, diet and exercise, purchase low-sodium 
food, and take vitamins. They spend their leisure time working crossword puzzles, playing bingo, gardening indoors, canoeing, gambling, and taking adult 
education classes. They like to spend time with their grandchildren and spoil them with toys. Home remodeling projects are usually in the works.

Pacific Heights

Pacific Heights neighborhoods are found in the high-rent districts of California and Hawaii. The median home value is $604,866; residents prefer single-family 
homes or townhomes. This market is small but affluent; one in two households earns $81,128 annually. The median age is 39.1 years. Distance does not deter 
Pacific Heights residents from keeping in touch with family living overseas, as they make frequent phone calls and travel overseas to visit. Many households 
own three or more cell phones. Residents generally visit Disneyland or Las Vegas, Nevada, during the year and enjoy playing chess, reading history books, 
and renting classic movies on DVD to watch on their giant screen or projection TVs. This is one the top markets for owning an Apple brand PC.

Laptops and Lattes

The most eligible and unencumbered market of Community Tapestry, Laptops and Lattes residents are affluent, single, and still renting. They are highly 
educated, professional, and partial to city life, preferring major metropolitan areas such as New York, Los Angeles, San Francisco, Boston, and Chicago. The 
median household income is $100,428; the median age is 38.4 years. Technologically savvy, this is the top market for owning an iPod, as well as a laptop or 
notebook PC; they use the Internet daily, especially to shop. Their favorite department store, by far, is Banana Republic. Leisure activities include going to 
movies, rock concerts, shows, museums, and nightclubs. These residents exercise regularly and take vitamins. They enjoy yoga, jogging, skiing, reading, 
watching foreign films on DVD, dining out, and traveling abroad. They embrace liberal philosophies and work for environmental causes.

International Marketplace

Located primarily in cities in coastal gateway states, International Marketplace neighborhoods are developing, urban markets with a rich blend of cultures and 
household types. Approximately 70 percent of households are occupied by families. Married couples with children and single parents with children represent 
44 percent of households. A typical family rents an apartment in an older, multiunit structure. Most of the households are located in California and 
northeastern states. The median age is 30.3 years, and the median household income is $47,207. Top purchases include groceries and children's clothing. 
Residents shop at stores such as Marshalls and Costco, but for convenience, they stop at 7-Eleven or other similar convenience stores. They are loyal 
listeners of Hispanic radio programs and prefer to watch movies and sports on TV.
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Wealthy Seaboard Suburbs

Wealthy Seaboard Suburbs neighborhoods are established quarters of affluence located in coastal metropolitan areas, primarily along the California, New 
York, New Jersey, and New England coasts. Neighborhoods are older and slow to change, with a median home value that exceeds $471,252. Households 
consist of married-couple families. Over half of employed persons are in management and professional occupations. The median age is 42.3 years. Residents 
enjoy traveling and shopping. They prefer to shop at Macy's, and Nordstrom as well as BJ's Wholesale Club and Costco. They also purchase many items 
online or by phone. Residents take nice vacations, traveling in the United States and abroad. Europe; Hawaii; Atlantic City, New Jersey; Las Vegas, Nevada; 
and Disneyland are popular destinations. Leisure activities include going to the beach, skiing, ice skating, and attending theater performances.

Connoisseurs

Second in wealth to Top Rung but first for conspicuous consumption, Connoisseurs residents are well educated and somewhat older, with a median age of 
47.3 years. Although residents appear closer to retirement than child rearing age, many of these married couples have children who still live at home. Their 
neighborhoods tend to be older bastions of affluence where the median home value is $706,720. Growth in these neighborhoods is slow. Residents spend 
money for nice homes, cars, clothes, and vacations. Exercise is a priority; they work out weekly at a club or other facility, ski, play golf, snorkel, play tennis, 
practice yoga, and jog. Active in the community, they work for political candidates or parties, write or visit elected officials, and participate in local civic issues.



Lifestyle Report
Ranked by Households

Prepared by Timothy Gilmartin
  
Concar and S. delaware Site Latitude: 37.554313

Longitude: -122.306076
Drive Time: 5 minutes

©2010 ESRI 12/08/2010 Page 1 of 3

 

 

 

Top Tapestry Segments

  Urban Chic (30.7%)
  Trendsetters (24.7%)
  Laptops and Lattes (13.1%)
  Pacific Heights (9.3%)
  Wealthy Seaboard Suburbs (6.4%)
  Connoisseurs (5.8%)
  Retirement Communities (4.6%)
  International Marketplace (4.0%)
  Top Rung (1.1%)
  Suburban Splendor (0.3%)

Percent of Households by Tapestry Segment
 

 

Top Tapestry Segments:

Urban Chic

Urban Chic residents are well-educated professionals living an urban, exclusive lifestyle. Most own expensive single-family homes with a median value of 
$659,997. Married-couple families and singles comprise most of these households. The median age is 42 years. Urban Chic residents travel extensively, visit 
museums, attend dance performances, play golf, and go hiking. They use the Internet frequently to trade or track investments or to shop, buying concert and 
sports tickets, clothes, flowers, and books. They appreciate a good cup of coffee while reading a book or newspaper and prefer to listen to classical music, 
alltalk, or public radio programs. Civic minded, residents are likely to volunteer in their communities.

Trendsetters

These neighborhoods are located primarily on the West Coast. On the cutting edge of urban style, Trendsetters residents are young, diverse, mobile, educated 
professionals with substantive jobs. The median age is 35.5 years. More than half of the households are single-person or shared. Most still rent, preferring 
upscale, multiunit dwellings in older city districts. The median household income is $64,002. Residents are spenders; they shop in stores, online, and via the 
phone. They own the latest laptop computers, cell phones, and MP3 players, and use the Internet daily. Exercise includes playing tennis, volleyball, baseball, 
and golf as well as ice skating, snorkeling, and yoga. Leisure activities include traveling, attending rock concerts, and reading biographies. Residents also 
enjoy syndicated TV shows such as Access Hollywood and Seinfeld.
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Laptops and Lattes

The most eligible and unencumbered market of Community Tapestry, Laptops and Lattes residents are affluent, single, and still renting. They are highly 
educated, professional, and partial to city life, preferring major metropolitan areas such as New York, Los Angeles, San Francisco, Boston, and Chicago. The 
median household income is $100,428; the median age is 38.4 years. Technologically savvy, this is the top market for owning an iPod, as well as a laptop or 
notebook PC; they use the Internet daily, especially to shop. Their favorite department store, by far, is Banana Republic. Leisure activities include going to 
movies, rock concerts, shows, museums, and nightclubs. These residents exercise regularly and take vitamins. They enjoy yoga, jogging, skiing, reading, 
watching foreign films on DVD, dining out, and traveling abroad. They embrace liberal philosophies and work for environmental causes.

Pacific Heights

Pacific Heights neighborhoods are found in the high-rent districts of California and Hawaii. The median home value is $604,866; residents prefer single-family 
homes or townhomes. This market is small but affluent; one in two households earns $81,128 annually. The median age is 39.1 years. Distance does not deter 
Pacific Heights residents from keeping in touch with family living overseas, as they make frequent phone calls and travel overseas to visit. Many households 
own three or more cell phones. Residents generally visit Disneyland or Las Vegas, Nevada, during the year and enjoy playing chess, reading history books, 
and renting classic movies on DVD to watch on their giant screen or projection TVs. This is one the top markets for owning an Apple brand PC.

Wealthy Seaboard Suburbs

Wealthy Seaboard Suburbs neighborhoods are established quarters of affluence located in coastal metropolitan areas, primarily along the California, New 
York, New Jersey, and New England coasts. Neighborhoods are older and slow to change, with a median home value that exceeds $471,252. Households 
consist of married-couple families. Over half of employed persons are in management and professional occupations. The median age is 42.3 years. Residents 
enjoy traveling and shopping. They prefer to shop at Macy's, and Nordstrom as well as BJ's Wholesale Club and Costco. They also purchase many items 
online or by phone. Residents take nice vacations, traveling in the United States and abroad. Europe; Hawaii; Atlantic City, New Jersey; Las Vegas, Nevada; 
and Disneyland are popular destinations. Leisure activities include going to the beach, skiing, ice skating, and attending theater performances.

Connoisseurs

Second in wealth to Top Rung but first for conspicuous consumption, Connoisseurs residents are well educated and somewhat older, with a median age of 
47.3 years. Although residents appear closer to retirement than child rearing age, many of these married couples have children who still live at home. Their 
neighborhoods tend to be older bastions of affluence where the median home value is $706,720. Growth in these neighborhoods is slow. Residents spend 
money for nice homes, cars, clothes, and vacations. Exercise is a priority; they work out weekly at a club or other facility, ski, play golf, snorkel, play tennis, 
practice yoga, and jog. Active in the community, they work for political candidates or parties, write or visit elected officials, and participate in local civic issues.
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Retirement Communities

Retirement Communities neighborhoods are found mostly in cities scattered across the United States. The majority of households are multiunit dwellings. 
Congregate housing, which commonly includes meals and other services in the rent, is a trait of this segment dominated by singles who live alone. This 
educated, older market has a median age of 51.4 years. One-third of residents are aged 65 years or older. Although the median household income is a 
modest $48,045, the median net worth is $170,490. Good health is a priority; residents visit their doctors regularly, diet and exercise, purchase low-sodium 
food, and take vitamins. They spend their leisure time working crossword puzzles, playing bingo, gardening indoors, canoeing, gambling, and taking adult 
education classes. They like to spend time with their grandchildren and spoil them with toys. Home remodeling projects are usually in the works.

International Marketplace

Located primarily in cities in coastal gateway states, International Marketplace neighborhoods are developing, urban markets with a rich blend of cultures and 
household types. Approximately 70 percent of households are occupied by families. Married couples with children and single parents with children represent 
44 percent of households. A typical family rents an apartment in an older, multiunit structure. Most of the households are located in California and 
northeastern states. The median age is 30.3 years, and the median household income is $47,207. Top purchases include groceries and children's clothing. 
Residents shop at stores such as Marshalls and Costco, but for convenience, they stop at 7-Eleven or other similar convenience stores. They are loyal 
listeners of Hispanic radio programs and prefer to watch movies and sports on TV.

Top Rung

Top Rung is the wealthiest consumer market, representing less than one percent of all U.S. households. The median household income of $185,415 is three 
and one-half times that of the national median, and the median net worth of $614,206 is more than five times that of the national level. The median home 
value is approximately $1,078,501. These educated residents are in their peak earning years, 45-64, in married-couple households, with or without children. 
The median age is 41.9 years. With the purchasing power to indulge any choice, Top Rung residents travel in style, both domestically and overseas. This is the 
top market for owning or leasing a luxury car; residents favor new imported vehicles, especially convertibles. A navigational system in the vehicle is a key 
amenity. Avid readers, these residents find time to read two or more daily newspapers and countless books.

Suburban Splendor

These successful suburbanites are the epitome of upward mobility, just a couple of rungs below the top, situated in growing neighborhoods of affluent homes 
with a median value of $442,916. Most households are composed of two-income, married-couple families with or without children. The population is well 
educated and well employed, with a median age of 41.5 years. Home improvement and remodeling are a main focus of Suburban Splendor residents. Their 
homes feature the latest amenities and reflect the latest in home design. Residents travel extensively in the United States and overseas for business and 
pleasure. Leisure activities include physical fitness, reading, visiting museums, or attending the theater. This market is proactive in tracking investments, 
financial planning, and holding life insurance policies.
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Top Tapestry Segments

  Urban Chic (27.5%)
  Trendsetters (20.4%)
  Laptops and Lattes (14.2%)
  Connoisseurs (12.6%)
  International Marketplace (4.9%)
  Pacific Heights (4.6%)
  Top Rung (4.2%)
  Wealthy Seaboard Suburbs (4.1%)
  Retirement Communities (2.3%)
  Metro Renters (1.5%)
  Other segments: (3.7%)

Percent of Households by Tapestry Segment
 

 

Top Tapestry Segments:

Urban Chic

Urban Chic residents are well-educated professionals living an urban, exclusive lifestyle. Most own expensive single-family homes with a median value of 
$659,997. Married-couple families and singles comprise most of these households. The median age is 42 years. Urban Chic residents travel extensively, visit 
museums, attend dance performances, play golf, and go hiking. They use the Internet frequently to trade or track investments or to shop, buying concert and 
sports tickets, clothes, flowers, and books. They appreciate a good cup of coffee while reading a book or newspaper and prefer to listen to classical music, 
alltalk, or public radio programs. Civic minded, residents are likely to volunteer in their communities.

Trendsetters

These neighborhoods are located primarily on the West Coast. On the cutting edge of urban style, Trendsetters residents are young, diverse, mobile, educated 
professionals with substantive jobs. The median age is 35.5 years. More than half of the households are single-person or shared. Most still rent, preferring 
upscale, multiunit dwellings in older city districts. The median household income is $64,002. Residents are spenders; they shop in stores, online, and via the 
phone. They own the latest laptop computers, cell phones, and MP3 players, and use the Internet daily. Exercise includes playing tennis, volleyball, baseball, 
and golf as well as ice skating, snorkeling, and yoga. Leisure activities include traveling, attending rock concerts, and reading biographies. Residents also 
enjoy syndicated TV shows such as Access Hollywood and Seinfeld.
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Laptops and Lattes

The most eligible and unencumbered market of Community Tapestry, Laptops and Lattes residents are affluent, single, and still renting. They are highly 
educated, professional, and partial to city life, preferring major metropolitan areas such as New York, Los Angeles, San Francisco, Boston, and Chicago. The 
median household income is $100,428; the median age is 38.4 years. Technologically savvy, this is the top market for owning an iPod, as well as a laptop or 
notebook PC; they use the Internet daily, especially to shop. Their favorite department store, by far, is Banana Republic. Leisure activities include going to 
movies, rock concerts, shows, museums, and nightclubs. These residents exercise regularly and take vitamins. They enjoy yoga, jogging, skiing, reading, 
watching foreign films on DVD, dining out, and traveling abroad. They embrace liberal philosophies and work for environmental causes.

Connoisseurs

Second in wealth to Top Rung but first for conspicuous consumption, Connoisseurs residents are well educated and somewhat older, with a median age of 
47.3 years. Although residents appear closer to retirement than child rearing age, many of these married couples have children who still live at home. Their 
neighborhoods tend to be older bastions of affluence where the median home value is $706,720. Growth in these neighborhoods is slow. Residents spend 
money for nice homes, cars, clothes, and vacations. Exercise is a priority; they work out weekly at a club or other facility, ski, play golf, snorkel, play tennis, 
practice yoga, and jog. Active in the community, they work for political candidates or parties, write or visit elected officials, and participate in local civic issues.

International Marketplace

Located primarily in cities in coastal gateway states, International Marketplace neighborhoods are developing, urban markets with a rich blend of cultures and 
household types. Approximately 70 percent of households are occupied by families. Married couples with children and single parents with children represent 
44 percent of households. A typical family rents an apartment in an older, multiunit structure. Most of the households are located in California and 
northeastern states. The median age is 30.3 years, and the median household income is $47,207. Top purchases include groceries and children's clothing. 
Residents shop at stores such as Marshalls and Costco, but for convenience, they stop at 7-Eleven or other similar convenience stores. They are loyal 
listeners of Hispanic radio programs and prefer to watch movies and sports on TV.

Pacific Heights

Pacific Heights neighborhoods are found in the high-rent districts of California and Hawaii. The median home value is $604,866; residents prefer single-family 
homes or townhomes. This market is small but affluent; one in two households earns $81,128 annually. The median age is 39.1 years. Distance does not deter 
Pacific Heights residents from keeping in touch with family living overseas, as they make frequent phone calls and travel overseas to visit. Many households 
own three or more cell phones. Residents generally visit Disneyland or Las Vegas, Nevada, during the year and enjoy playing chess, reading history books, 
and renting classic movies on DVD to watch on their giant screen or projection TVs. This is one the top markets for owning an Apple brand PC.
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Top Rung

Top Rung is the wealthiest consumer market, representing less than one percent of all U.S. households. The median household income of $185,415 is three 
and one-half times that of the national median, and the median net worth of $614,206 is more than five times that of the national level. The median home 
value is approximately $1,078,501. These educated residents are in their peak earning years, 45-64, in married-couple households, with or without children. 
The median age is 41.9 years. With the purchasing power to indulge any choice, Top Rung residents travel in style, both domestically and overseas. This is the 
top market for owning or leasing a luxury car; residents favor new imported vehicles, especially convertibles. A navigational system in the vehicle is a key 
amenity. Avid readers, these residents find time to read two or more daily newspapers and countless books.

Wealthy Seaboard Suburbs

Wealthy Seaboard Suburbs neighborhoods are established quarters of affluence located in coastal metropolitan areas, primarily along the California, New 
York, New Jersey, and New England coasts. Neighborhoods are older and slow to change, with a median home value that exceeds $471,252. Households 
consist of married-couple families. Over half of employed persons are in management and professional occupations. The median age is 42.3 years. Residents 
enjoy traveling and shopping. They prefer to shop at Macy's, and Nordstrom as well as BJ's Wholesale Club and Costco. They also purchase many items 
online or by phone. Residents take nice vacations, traveling in the United States and abroad. Europe; Hawaii; Atlantic City, New Jersey; Las Vegas, Nevada; 
and Disneyland are popular destinations. Leisure activities include going to the beach, skiing, ice skating, and attending theater performances.

Retirement Communities

Retirement Communities neighborhoods are found mostly in cities scattered across the United States. The majority of households are multiunit dwellings. 
Congregate housing, which commonly includes meals and other services in the rent, is a trait of this segment dominated by singles who live alone. This 
educated, older market has a median age of 51.4 years. One-third of residents are aged 65 years or older. Although the median household income is a 
modest $48,045, the median net worth is $170,490. Good health is a priority; residents visit their doctors regularly, diet and exercise, purchase low-sodium 
food, and take vitamins. They spend their leisure time working crossword puzzles, playing bingo, gardening indoors, canoeing, gambling, and taking adult 
education classes. They like to spend time with their grandchildren and spoil them with toys. Home remodeling projects are usually in the works.

Metro Renters

Metro Renters residents are young (approximately 30 percent are in their 20s), well-educated singles beginning their professional careers in some of the 
largest U.S. cities such as New York City, Chicago, and Los Angeles. The median age is 33.8 years; the median household income is $57,662. As the name 
Metro Renters implies, most residents are renting apartments in high-rise buildings, living alone or with a roommate. Their interests include traveling, reading 
two or more daily newspapers, listening to classical music and public radio programs, and surfing the Internet. For exercise, they work out regularly at clubs, 
play tennis and volleyball, practice yoga, ski, and jog. They enjoy dancing, attending rock concerts, going to museums or the movies, and throwing Frisbees. 
Painting and drawing are favorite hobbies. Politically, this market is liberal.
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